








Programs of Study 261

FINA 4327 Speculative Markets
FINA 4328 Management of Financial Institutions
FINA 4329 International Finance
FINA 5331 Advanced Concepts in Financial Management
FINA 5332 Practicum in Portfolio Management
INS 3360 Principles of Risk and Insurance

Concurrent Degrees
B.B.A. students may simultaneously complete a second baccalaureate degree in a

major outside of business. Students interested in a double major should contact the
Undergraduate Office in the Cox School in 252 Maguire Building and the appropriate
representative of the Dean of the School in which the second degree will be earned.

Minor in Business Administration
Undergraduates with majors outside the Cox School may complete a minor in

business administration.
Admission requirements

See “Admission of SMU Students to the B.B.A. Program as a Major or Minor”
under Admission in the Cox section of this catalog.

Course requirements
Matriculated students must complete all hours toward the business minor in
residence. Transfer students must complete 18 hours in business at SMU.
The following six courses (18 hours) are required for the minor in business:

ACCT 2311 Fundamentals of Accounting I
ACCT 2312 Fundamentals of Accounting II
FINA 3320 Financial Management
ITOM 3306 Operations Management
MKTG 3340 Fundamentals of Marketing
MNO 3370 Management of Organizations

Grading
Regular grading standards will be used. None of the 18 hours may be completed
Pass/Fail for a minor in business. A minimum 2.00 G.P.A. on all business courses
attempted is required for satisfactory completion of the minor in business.

Minors
B.B.A. students are encouraged to complete a minor in other schools on

campus, including Dedman College, Meadows School of the Arts, and the School of
Engineering.

Directed Studies
Business students may pursue independent studies, a research-based project, in a

specified department under the sponsorship of a full-time Cox faculty member. This
project may involve further study by the student in some aspect not covered in
regularly scheduled business courses. B.B.A. students must first complete the basic
required course in the field of study.

Business elective or free elective credit will be granted to a maximum of six hours
(no more than three hours in one term) and cannot be used to fulfill major require-
ments. Regular grades or grades of Pass/Fail may be granted without consideration
for the 54-, 57-, or 60-hour regulation for business classes to be allowed on a Pass/Fail
basis. Independent studies will be exempted from the 54-, 57-, or 60-business-hour
limit. Students on academic probation may not register for independent studies.

Internships
Business students can take up to three hours of internship credit for work expe-

rience. The credit cannot be used towards the BBA major or minor requirements.
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4300. Special Topics in International Accounting. Offered through SMU International Pro-
grams. Junior standing required.

4306. (ITOM 4306) Business Process Management (Spring Only). The application and man-
agement of information technology in business organizations. Application areas include
systems to enable business processing, electronic data interchange, decision support systems,
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4315. European Union (EU) Seminar. Offered through SMU International Programs and
available spring only for full-year students. Prerequisite: Junior standing.

5180, 5280, 5380, 5381. Independent Studies in Business Administration.

3 hours each:
5325. Business Reporting.

5326. Internships. 
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4326. Investment Analysis and Portfolio Management. Evaluation of the interactive effects
of economic, industry, company, and market considerations on the risk and return of individual
assets. Analysis of the interrelationships of risky assets when combined in portfolios; asset
pricing theory and implications. Prerequisite: FINA 3320. Students may not receive credit for
this course and ECO 4378.

4327. Speculative Markets (Spring Only). Introduction to analysis of speculative securities
such as options and futures. Evaluates underlying theories explaining speculative markets in
which such securities are traded. Discusses strategies such as hedging and arbitrage. Prereq-
uisite: FINA 4326.

4328. Management of Financial Institutions (Spring Only). Management of assets, liabilities,
and capital accounts of financial institutions in general and commercial banks in particular.
Emphasis on an understanding of the interrelationship among profitability, liquidity, and capital
adequacy. Uses simulations and/or cases to illustrate the concepts. Prerequisite: FINA 3330.

4329. International Finance. Analyzes the effects on financial transactions of dealing in
foreign markets. Considers international financial markets and such issues as interest rate
differences between countries and spot and forward transactions in foreign currencies. Major
emphasis is given to the impact of international operations for the corporate financial manager.
Prerequisite: FINA 3320.

5325, 5326. Independent Studies in Finance.

5331. Advanced Concepts in Financial Management (Fall Only). Selected advanced topics in
corporate finance such as cost of capital, efficient markets, acquisitions, cash management,
and applications of options concepts. Combined lecture-case format. Prerequisite: FINA 4325
or permission of instructor.
5132/5232/5332. Practicum in Portfolio Management (Honors Section, One Hour Fall and
Two Hour Spring). Offers practical experience in investments by managing the Ann Rife Cox
Investment Fund. Economic and industry analysis and the determination of their effect on
investment decisions. Money and capital market forecasts; selection of individual securities;
development of a portfolio strategy. Prerequisites: Application process required. FINA 4326
and minimum 3.50 G.P.A. are highly recommended.

Information Systems (ITOM)
Professor Amit Basu, Department Chair

Professors: Bezalel Gavish, Richard O. Mason, Marion G. Sobol; Associate Professor: John
H. Semple; Assistant Professors: Chester G. Chambers, Joakim Kalvenes, Neil J. Keon,
Ulrike Schultze, Eli V. Snir; Lecturers: Ellen Allen, Michael Babb, James C. Collins.

See requirements to major in ITOM in the “Programs of Study” section.
B.B.A. degree-seeking students should take ITOM 2305 (or STAT 2301 or STAT

2331) and 2308 during their sophomore year.

2305. Managerial Statistics. Introductory course consisting of probability and descriptive
statistics, regression analysis, decision making under uncertainty, and use of data in decision
making. (STAT 2301 and STAT 2331 are alternates for this course.) Prerequisites: Calculus,
ECO 1311 and 1312, and the GEC Information Technology requirement.

2308. Information Systems for Management. Covers the business use of information tech-
nologies (IT). Databases, networks, and software applications are studied as business resources,
and the social and ethical influences of IT on individuals, firms, and society are examined.
Coursework includes problem solving with information technology and case assignments
involving information systems. Prerequisite: ITOM 2305 or STAT 2301 or STAT 2331. Will
satisfy IT requirement for business majors.

3306. Operations Management. An introduction to the models and concepts used for problem
solving in operations management. Topics include inventory management, production planning
and scheduling, linear programming, decision analysis, simulation, and forecasting. Course-
work includes problem solving and case assignments involving operations management.
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3371. Human Resources. Seeks to increase understanding of theories of effective human
resources utilization; to acquaint students with procedures and practices for recruitment,
hiring, training, and development; to acquaint students with organizational and individual
factors associated with effective human resource utilization. Prerequisite: MNO 3370.

4371. Leadership and Culture. The course is designed to enhance effectiveness and success as
an outstanding leader. Important theories of motivation, leadership, interpersonal relation-
ships, teamwork, and organizational culture are studied and applied to making leadership
decisions. Prerequisite: MNO 3370

4378. Independent Studies in Management. Research in this area will consider contemporary
issues – theoretical, ethical, methodological, social, etc. — that are currently of interest to
management. Prerequisite: MNO 3370 and permission of full-time faculty.

Marketing (MKTG)
Professor Daniel J. Howard, Department Chair

Professors: Thomas E. Barry, William R. Dillon, Roger A. Kerin; Associate Professors:
Amna Kirmani, Raj Sethuraman, Tasadduq Shervani; Assistant Professors: Richard A. Briesch,
Edward J. Fox, Priyali Rajagopal, Suzanne B. Shu; Lecturers: Charles A. Besio, Judith H.
Foxman, James T. Kindley.

See requirements to major in Marketing in “Programs of Study” section.
3300. Special Topics in International Marketing. Offered through SMU International Pro-
grams. Prerequisite: Junior standing.

3340. Fundamentals of Marketing. Examines three major areas: The nature of marketing
decisions, the environment in which these decisions are made, and the relationship of these
decisions to the firm, business, and society. Prerequisites: Calculus; ECO 1311, 1312; ACCT
2311; and ITOM 2305 or STAT 2301.

3342. Marketing Research. Nature and role of information in the decision-making process;
identification and discussion of the elements and relationships that constitute the research
process; planning and conducting a research project; the role and nature of a marketing
information system. Prerequisites: MKTG 3340 and either ITOM 2305 or STAT 2301.

3343. Consumer Behavior. Helps students understand the motivation and behavior of buyers
and consumers. Consumer behavior within a marketing framework will be discussed and will
be related to the task of marketing management. Prerequisite: MKTG 3340.

3344. Integrated Communication Advertising Management. Provides an opportunity for
students to explore key marketing communication concepts and management issues through
the study of message strategy, advertising, sales promotion, direct marketing, and media
planning. Prerequisite: MKTG 3340.

3345. Sales and Distribution Management. A multidisciplinary approach to the study of sales
and sales force management. The topic areas of major concern focus on the total sales process,
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ment restrictions. Studies the fundamentals of pricing the product and the formulation of price
policies, including their legal aspects. Prerequisite: MKTG 3340.

4341. Marketing Implementation and Control. Uses the case analysis method to examine
strategy, tactics, and decision making regarding the implementation and control of marketing
problems. Prerequisite: MKTG 3340.

4345. Sports Marketing. An exploration of sports marketing from two perspectives: the
marketing of sports and marketing through sports. Focuses on key issues including fan
segmentation, branding, licensing, and sponsorship. Prerequisite: MKTG 3340.

5341. Marketing Management (Spring Only). The objectives are to (1) provide the student with
a fundamental understanding of the marketing strategy planning process within the firm and
(2) develop the abilities to cope with marketing management problems encountered by senior
marketing managers, general management executives, and marketing consultants. Viewed as
the capstone course for marketing majors. Heavy emphasis is placed on case analysis and class
projects. Prerequisites: Senior standing and MKTG 3342.

5342, 5343. Independent Studies in Marketing.

5345. Honors Marketing Practicum (Spring). Gives students an opportunity to apply market-
ing concepts and theories learned in the classroom to a real-life business situation. Groups will
be responsible for researching, designing and presenting a comprehensive integrated market-
ing promotions plan to a Dallas business. Prerequisite: By application.

Real Estate, Law, and Risk Management (RE)
Professor William B. Brueggeman, Department Chair

Associate Professor: Robert Puelz; Lecturers: Barbara W. Kincaid, Catherine Weber.

See requirements to major in Real Estate Finance in the “Programs of Study”
section.
3381. Real Estate Fundamentals. An introduction to all phases of real estate and the founda-
tion for other courses in real estate. Prerequisite: ACCT 2312 and FINA 3320.

4338. Real Estate Law (Spring Only). A survey of real estate law with particular attention given
to real estate transactions, financing, syndication, and land use regulation. Prerequisites: LT
3335 and RE 3381.

4381. Real Estate Finance (Spring Only). Development of technical competence necessary to
structure real estate transactions. Computation of periodic payments, amortization schedules,
and true borrowing costs. Examination of the secondary mortgage market. Application of
techniques for structuring real estate transactions (e.g., sale-leaseback, joint ventures, syndi-
cations, etc.). Prerequisites: RE 3381 and FINA 3320.

4382. Real Estate Markets and Valuation (Fall Only). The principles and techniques of
estimating the value of residential and income-producing properties. Also considers the
economic base, structure, and distribution of land use in urban areas. Prerequisites: RE 3381
and FINA 3320.

5193, 5293, 5393. Independent Studies in Real Estate. Number of credit hours per course may
range from one to three hours. Prerequisite: Permission of instructor.

Law Area (LT)
3335. Introduction to Legal Environment and Ethics. An environmental course that empha-
sizes the nature, formation, and application of law with a macro view. Public law and regulation
of business is emphasized. Prerequisites: 
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insurance in handling risk. Examines many different topics, from insurance markets to per-
sonal insurance contracts to legal principles that reinforce insurance contracts. Concludes with
a discussion of employee benefit plans and social insurance. Prerequisite: ACCT 2311.

Strategy and Entrepreneurship (STRA)
Professor Gordon Walker, Department Chair

Associate Professors: David Croson, David T. Lei, Robin L. Pinkley; Assistant Professors:
Steven R. Postrel; Senior Lecturer: Gary T Moskowitz, Lecturer: Evan L. Lukasik.
3373. Negotiations. Studies theories and processes of negotiation as it is practiced in a variety
of settings. Focuses on understanding the strategy or conflict resolution in the context of



MEADOWS SCHOOL OF THE ARTS
GENERAL INFORMATION

The distinctive education offered by the Meadows School of the Arts comes from
our belief in a rich mixture of tradition, innovation, and care for the human spirit.
The Meadows School exists to provide an education that centers on the study,
creation, and analysis of the communication, performing, and visual arts at the
undergraduate and graduate levels within a liberal arts environment.

The Meadows School seeks to embed the arts, with their insights into human
values and imagination, in the thought processes of those we educate. We work to
develop in people the ability to maintain the arts and communication professions at
a high level of skill and critical imagination, whether as audiences, performers,
practitioners, or scholars. We promote the sheer enjoyment of provocative, feisty,
and finely crafted expression, and we cultivate a respect for the legacy by which
peoples before us have crystallized their experiences. We develop analytical abilities
and a critical consciousness of the power of images in our lives. Meadows feels
strongly the duty to illuminate and to be a center of standards, ideals, diversity, and







ADMISSION

AUDITIONS AND OTHER SPECIAL ADMISSIONS CRITERIA
Various divisions in Meadows School of the Arts have special admissions criteria,

such as auditions, portfolio reviews, and specified course work. Admissions criteria
pertinent to each instructional unit are stated in the section of this publication
devoted to that unit.

ADMISSION PROCEDURES
Prospective students interested in undergraduate degrees in Meadows School of

the Arts apply for undergraduate admission to SMU as first-year students or transfer
students through the SMU Office of Enrollment Services, PO Box 750296, Dallas
TX 75275-0296. The application deadline for first-year students entering for the fall
term is November 1 for early action, January 15 for regular decision and merit
scholarships, and November 1 for the spring term. For transfer students, the appli-
cation deadline is June 1 for the fall term and November 1 for the spring term. (See
the University Admission section in the front of this bulletin.)

Admission as an SMU Inter-School Transfer Student
First-year pre-major students enter Dedman College and then transfer to Meadows

School of the Arts when they complete requirements for the major declaration. A
student transferring from Dedman College (or other schools of the University) must
secure a Change of Academic Program form from the dean of the student’s current
school to present to the Undergraduate Academic services office of Meadows
School of the Arts.

Students must have completed a minimum of 24 term hours of study with a
minimum cumulative G.P.A. of 2.00. Students in various divisions also must receive
formal recognition for suitable scholarly or creative ability, and talent in the per-
forming arts. Art students must take introductory course work in the first year and
must seek admission through a review of the work done in those classes. Art History
students should contact the chair of the Art History Division for a conference.
Advertising, Cinema/Television, Journalism, and Corporate Communications and
Public Affairs students must successfully complete the prerequisite subset of courses
with the appropriate G.P.A. to be admitted to their degree programs.

It should be noted that all students in dance, music, and theatre will have audi-
tioned/interviewed prior to entering SMU.

Admission as an External Transfer Student
Transfer students applying for admission to Meadows School of the Arts by

transfer from another accredited educational institution should request a transfer
application from the Office of Enrollment Services. Transfer applicants who have
completed 30 transferable hours with a G.P.A. of 2.70 or better are often successful
in gaining admission to the University. Once admitted, a transfer student must be
prepared to earn 60 hours of credit in residence at SMU.

Transfer credit is not given for correspondence courses or for work completed at
a non-accredited school. Only grades of C– or better in comparable courses are
transferable to SMU.

Transfer into Meadows School of the Arts is not automatic. Recognition is also
given to creative or scholarly potential for the program to be undertaken and to
particular talent in performing areas. Admissions criteria pertinent to each instruc-
tional unit also must be satisfied.

Readmission Students
Students should contact the Meadows Undergraduate Academic Services Office

regarding readmission. A student who has been readmitted after an absence of more
than three years will be expected to meet all current requirements for graduation.
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Music, dance, or theatre students may also be required to re-audition. Official
transcripts from each college or university attended since last enrolled at SMU must
also be forwarded to the Division of Enrollment Services. If five years have lapsed
since the last term of enrollment at SMU, official transcripts from each college or
university attended prior to SMU must also be forwarded to the Division of Enroll-
ment Services. All data is due no later than July 1 for the fall term of entry and no
later than December 1 for the spring term of entry. See “Readmission of Students”
in the University Admission section for more details.

UNDERGRADUATE STUDENT FINANCIAL AID
For many SMU students, scholarships and other aid make the cost of attending a

distinguished university no more, and often less, taxing on their families’ financial
resources than attending a public university. More than 75 percent of all SMU
students receive some type of financial aid. For more information, see the Student
Financial Aid section or contact the Division of Enrollment Services – Financial
Aid.

SMU has a generous program of merit scholarships, grants, loans, and part-time
jobs to recognize academic achievement and talent in specific fields and to meet
financial need.

Meadows Undergraduate Artistic Scholarships
The divisions and centers comprising Meadows School of the Arts annually

award scholarships for outstanding achievement in a particular discipline. Candi-
dacy for scholarship considerations may require an audition, portfolio review and/
or interview. No student with ability should hesitate to apply to SMU and Meadows
because of financial need.

For information regarding Artistic Scholarships, write to the Associate Dean for
Student Affairs, Meadows School of the Arts, Southern Methodist University, PO
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Commencement Activities Prior to Completion
of Degree Requirements

Participation in May graduation activities is allowed to students who are within six
hours of completing graduation requirements and are enrolled to complete the re-
quired work during the summer following graduation activities. Students who meet
the above requirements may petition to participate in Commencement activities.

Interdisciplinary Course Offerings (MSA)
1101. Introduction to Performing and Visual Arts. A survey of arts opportunities on campus
and in the Dallas area, this course consists of approximately five lectures and 10 performances
or museum visits.

2301. Mass Media and Society. A survey of all print and broadcast media – their backgrounds
as well as their current status as industries. Ethics, law, effects of mass media, international
communication, advertising, and public relations also are treated. Required for majors.

1315. Mass Media and Technology. An overview of technology as it applies to mass media in
America, emphasizing the access of information via the Internet. Topics include the expanding
nature of technology, legal aspects, and the effects of technology on society.

2308. Strategic Writing I. The fundamentals of structuring and presenting information in
written form, especially for mass audiences and using all media. Emphasis on language usage
and syntax. Required for majors. Prerequisites: MSA 2301 and CCPA 2327.

5005, 5101, 5102, 5103, 5104. Workshop: Microcomputers in the Arts.

5105, 5205, 5305. Directed Study.

5301. Microcomputer Applications in the Arts. An in-depth survey of available courseware
and utilities programs in the arts, including sound and graphics application. Introduction to
structured BASIC programming for arts application.

5302. Developing Computer-Based Instructional Materials for the Arts. A course designed
to provide students with skill in hierarchical, structure program design in BASIC computer
language, including sound and graphics routines. Explores pedagogical approaches, using the
computer, appropriate to the student’s arts discipline.

MINOR IN ARTS ADMINISTRATION
Adviser: Gregory Poggi

Coordinator: Lynette Hilliard

The minor in Arts Administration provides an overview of how the nonprofit
professional arts are managed in the United States with an emphasis on understand-
ing the practical issues facing today’s arts manager.

Requirement: 18 hours, distributed as follows:

ACCT 2311 Fundamentals of Accounting I (Prerequisites: Calculus, ECO 1311, 1312)
STAT 2301 Statistics of Modern Business Decisions (Prerequisites: CEE Math Fundamen-

tals or equivalent)
CCPA 2308 Strategic Writing I
CCPA 3352 Strategic Writing II (Prerequisite: CCPA 2308)
ARAD 4301 Management of the Arts in the United States
ARAD 4302 Fiscal Strategies for Successful Arts Organizations

The Courses (ARAD)
4301. Management of the Arts in the United States. A study of nonprofit arts institutions such
as orchestras, museums, theaters, etc., and their management practices with a focus on
structure, governance, their funding patterns, and their role in the community. Practicum
required.

4302. Fiscal Strategies for Successful Arts Organizations. The theory and best practices of
marketing, development, and outreach strategies to build audiences and secure income for
nonprofit arts institutions. Practicum required.
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2375. Advertising Ethics. Students will gain a broad overview of the issues that relate to the
ethical practice of advertising and marketing communications. In-depth exploration of ethical
topics will be accomplished through directed reading assignments, class/small group discus-
sions, guest speakers and independent research. Required for all majors and minors. Prereq-
uisite: ADV 2374. Restricted to advertising majors and minors.
3351. Advertising Literacy. Students are introduced to the history, current news and develop-
ing trends of the advertising industry. This includes exploration into the effects of world-
changing events on advertising strategy, historical perspectives from industry leaders and the
metamorphosis of advertising agencies including mergers and international conglomerates.
Prerequisites: ADV 2374. Restricted to advertising majors and minors.

3354. International Advertising. Students examine the principles, trends and impact of adver-
tising in a global environment. Focus will be on the role advertising plays in shaping the social,
economic and political forces of various countries. Prerequisites: ADV 2374. Restricted to
advertising majors and minors.

3362. Marketing Principles of Advertising. Students learn the basic principles of consumer
marketing and the role of advertising in the marketing mix. The marketing and advertising
strategy and planning processes are emphasized through case studies in which students
develop advertising answers to marketing problems and opportunities. Prerequisite: ADV
2374. Restricted to advertising majors and minors.

3376. Advertising Media. Principles covered are those essential to media planners, buyers and
sellers. Includes media audience analysis, media vehicle comparisons and budgeting. Students
master the elements of media plans used in major advertising agencies. Prerequisite: ADV
2374. Restricted to advertising majors.

3385. Introduction to Creativity. A survey of the theoretical, practical and ethical issues
associated with creative thinking. Examines both individual and organizational strategies for
promoting creativity, and the creative thinker’s role in shaping the culture. Also highlights the
intellectual connections between the scholarship in creativity and advertising industry prac-
tice. Students who complete this course may apply for admission to the Temerlin Advertising
Institute’s creative program. Prerequisite: ADV 2374. Students must earn a “B” or better in
ADV 3385 to be eligible for admission to the creative program. Prerequisite: ADV 2374.
Restricted to advertising majors and minors
3390. Creative Production. Students learn the basic principles of advertising design and
production in tandem with the use of industry-standard hardware and software programs,
including the Adobe Creative Suite. Prerequisites: ADV 2374 and 3385. Restricted to adver-
tising majors. Requires permission of instructor.
3393. Advertising Research. The proper role of research in advertising planning is the focus.
Students are exposed to a variety of research methods, sources and issues. Primary and
secondary research projects are designed, executed, analyzed and presented by students.
Prerequisite: ADV 2374. Restricted to advertising majors.

3395. Concepting. A workshop for developing ideation skills and helping students self-
identify as art directors or writers. Students acquire techniques and develop personal discipline
inherent to the generation of novel, sophisticated creative work based on a solid concept — the
distinctive, guiding idea that drives campaign messages. Assignments are evaluated in group
critiques and each student completes a final portfolio by semester’s end. Prerequisites: ADV
2374 and 3385. Restricted to advertising majors. Requires permission of instructor.
4125, 4225, 4325. Advertising Internship. Off-campus opportunity for students to apply
principles learned in various advertising courses in a professional setting. Students may be
placed for the fall, spring, or summer terms. Through weekly, midterm and final reports, the
completion of an essay and the satisfactory accomplishment of 50, 100, or 150 hours of work,
a student may earn one, two, or three academic credit hours respectively. Only three total credit
hours may be earned through internships. Prerequisites: ADV 2374, 3351, 3362, 3376, 3385,
3393 and junior standing. Departmental consent required. Restricted to advertising majors.

4300. Advertising Seminar. Students experience an intensive study of advertising, usually via
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a series of seminars at leading advertising agencies, corporations and mass media outlets.
Students will have the opportunity to interact with senior advertising executives on a one-to-
one basis in order to understand advertising’s role in society and as a business and artistic
function. Prerequisites: ADV 2374, 3351, 3362, 3376, 3385 and 3393. Departmental consent
required.

4317. Consumer Behavior. Draws upon the disciplines of psychology, social psychology,
sociology, anthropology, economics, marketing and communications to explore the consumer
decision-making process. Includes theories of motivation, attitudes, beliefs and learning, with
a direct application to advertising. Prerequisite: ADV 2374. Restricted to advertising majors.

4354. Copywriting Seminar. An intensive exploration of the writer’s craft across a variety of
literary genres. Students will gain an understanding of the power of words and the distinctive
voices in poetry and prose, with implications for strategic advertising copywriting. Prerequisites:
ADV 2374, 3385 and 3390. Restricted to advertising majors. Requires permission of instructor.
4355. Art Direction Seminar. Building upon the prerequisite course in Creative Production
(ADV 3390), students apply the fundamentals of advertising layout and design with the goal
of preparing material for professional use. This course is intended for creative program majors
choosing art direction careers. Prerequisites: ADV 2374, 3385 and 3390. Restricted to adver-
tising majors. Requires permission of instructor.

4362. Advertising Account Management. This course will enable students to understand what
makes advertising agency account managers, or account executives, successful. The personal
and performance qualities that characterize successful account managers will be examined.
Course work will include assigned reading, problem-solving exercises, lectures and discus-
sions of advertising industry situations. Prerequisites: ADV 2374 and 3362. Restricted to
advertising majors.

4375. Contemporary Advertising Issues. Focuses on topics that are important to present-day
advertising. Emphasis might vary from term to term in topic areas including, but not limited
to, creative, media, research, management, international and mass communications theory and
culture. Prerequisites: ADV 2374, 3351, 3376, 3393 and senior standing. Restricted to adver-
tising majors.

4376. Advanced Advertising Media. Intends to advance concepts learned in Advertising
Media Planning (ADV 3376) and apply them to more sophisticated applications of media
planning and buying. Particular emphasis will be placed upon the role of technology in media
decision-making. Students will plan, execute and verify media purchases, to maximize the
client’s dollars and to justify allocations across and within media choices. Prerequisites: ADV
2374 and 3376. Restricted to advertising majors.

4381. Advertising Sales Management. Focuses on the role of the media in the advertising mix
and those who sell media time and space. Examines the establishment of rate cards, sales
forecasting, budgeting, building client lists, reading circulation and listenership/viewership
data properly, understanding discounting procedures and perfecting negotiations and presen-
tation skills. Prerequisites: ADV 2374, 3351, 3362, 3376, 3393 and senior standing. Restricted
to advertising majors.

4385. Portfolio. A workshop course devoted to the continued development and professional-
level execution of an advertising portfolio reflecting mastery of strategic and conceptual
thinking. Work is prepared and evaluated to satisfy highest industry standards for placement.
Portfolios are reviewed by a jury of creative professionals at an end-of-semester critique.
Prerequisites: ADV 2374, 3385, 3390 and 3395. Restricted to advertising majors. Requires
permission of instructor.

4393. Advertising Account Planning. The research-based and consumer-centered approach to
strategic development of advertising known as account planning is the focus of this course.
Students will review both qualitative and quantitative research practices used in advertising,
as well as the planning techniques used by account planners. Course activities will include the
creation of strategic briefs, primary research among consumers, and reports that contribute to
both creative and media elements of an advertising campaign. Prerequisites: ADV 2374 and
ADV 3393. Restricted to advertising majors.
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4395. Advanced Portfolio. Building on the Portfolio (ADV 4385) course, students continue
development of an advertising portfolio. Special focus is given to the development of nontra-
ditional and alternative media strategies. Students are also required to develop self-promo-
tional materials to complement the portfolio. Portfolios are reviewed by a jury of creative
professionals at an end-of-semester critique. Prerequisites: ADV 2374, 3385, 3390, 3395 and
4385. Restricted to advertising majors; requires permission of instructor.
4399. Advertising Campaigns. Integrating the major advertising principles, students develop
and present an advertising campaign, including research, strategy, creative execution, a media
plan and presentation of the campaign to a client. Prerequisites: ADV 2374, 3351, 3362, 3376,
3385 and 3393. Additional prerequisites for creative program students: ADV 3390 and ADV
3395. Restricted to advertising majors.

5110, 5210, 5310. Directed Study. This is an independent study under the direction and
supervision of a full-time faculty member. A directed study is a close collaboration between
the professor and an advanced student who conducts a rigorous project that goes beyond the
experience available in course offerings. The student must secure written permission from the
instructor and return a completed Directed Studies Approval Form to the Temerlin Advertising
Institute office before the start of the term. Prerequisites: Junior standing. Instructor and
departmental consent required.
5301, 5302, 5303, 5304. Topics in Advertising. Focuses on special topics in advertising.
Examples might be an off-campus class to study the New York, Chicago, or international
advertising communities, or an on-campus seminar studying current advertising issues, or a
comparison of U.S. advertising with that of other countries. Prerequisites: ADV 2374. Re-
stricted to advertising majors.

ART
Professor James Sullivan, Division Chair

Professors: Barnaby Fitzgerald, Bill Komodore, Laurence Scholder; Associate Professors:
Peter Beasecker, Debora Hunter, Philip Van Keuren (Director, Pollock Gallery), Mary Vernon;
Assistant Professors: Rebecca Carter, Vanessa Paschakarnis, Noah Simblist; Senior Lec-
turer: Charles DeBus.

The Division of Art offers professional education leading to the B.F.A. and
M.F.A. degrees within a traditional liberal arts environment. Knowledge, aware-
ness, and performance are at the center of this education. The commitment to
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Instructional Facilities
The tree-lined SMU campus offers a beautiful setting for learning. Unlike many

universities in major cities, SMU guarantees housing for all four years of under-
graduate study and also provides graduate accommodations if desired. Facilities for
the study of art include well-lighted studios, individual workspaces and excellent
equipment to support all media taught, as well as individual experimentation. Art
students work as broadly and as experimentally as they wish within an environment
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biology or archaeology. Basic drawing skills, such as the use of line, proportion, light and
shade, and the rendering of volume, will be taught. An introduction to watercolor and its
usefulness in the field will also be covered. Prerequisite: 2140, concurrent enrollment with
field science course 2340, ASDR 1300, or equivalent.

3300, 3301. Drawing, Intermediate Level. Designed to increase the student’s command of
technique and to further develop vision and individual approaches to drawing. Prerequisite:
ASDR 2300.

4300, 4301. Drawing. Advanced drawing with emphasis on independent development. Prereq-
uisite: ASDR 3300, 3301, or permission of instructor.

4315. Junior Independent Tutorial in Drawing. Directed individual investigation leading to a
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3300, 3301, 4300, 4301, 5300, 5301. Printmaking Workshop. Further exploration of the
possibilities of intaglio printing at the intermediate and advanced level. The ambience of the
workshop, with no rigid structure, encourages the freedom to experiment in all directions
(emotionally and intellectually, as well as technically) and to seek inspiration from any source
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3323. Romanesque Art and Architecture. Surveys the flowering of art and architecture that
appeared throughout Western Europe at the threshold of the new millennium. Emphasis will
be placed on issues of cultural exchange and conflict, the intensification of national identities,
the role of spirituality, and the changing conception of the individual during the 11th and 12th
centuries.

3324. Art and Cultures of Medieval Spain. Considers the art and architecture of the Iberian
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colonial and post-colonial New Mexico. Emphasizes field trips to galleries, collections, and
historical sites of northern Mexico. (SMU-in-Taos)

3380. Native American Art: The Southwestern Traditions. Surveys, through field trip and
lecture-discussion, two major traditions, Native American and Hispanic, which flourish in the
American Southwest.

3381. American Indian and Eskimo Art. The ritual and everyday objects of the native inhab-
itants of North America, and the architecture of the Mound Builders and the Southwestern
Indians.

3382. Arts of the Ancient Andean Tradition: Chavín to Inca. A survey of the major arts
produced between ca. 1200 BC and AD 1530 by the indigenous peoples of modern western
South America with greatest emphasis on the many successive art-producing cultures of Peru.

3383. The Ancient Maya: Art and History. Presents an introduction to the art and history of the
Maya of Central America. Addresses the principal sites and monuments of the ancient Maya
civilization, imparts a working understanding of the Maya hieroglyphic writing system, and
surveys the political history of the fractious ancient Maya cities.

3385. The Aztecs Before and After the Conquest: Mesoamerica, 1400-1600. Examines the
art and cultural history of Mexico in the centuries immediately before and after the Spanish
arrival in Mesoamerica. Topics include the art and ceremony of the imperial Aztec state; the
nature of the conflict between 1519 and 1521 that ended in the fall of the Aztec capital to the
Spanish; and the monuments of Spanish conquerors, missionaries, and native elite in Mexico’s
early colonial period.

3390. Traditional Arts of Africa. A survey of the art produced in traditional African societies
with special emphasis on the sculpture of West and Central Africa.

3392 (CFA 3313). Islamic Art and Architecture: The Creation of a New Art. Treats issues
significant to the creation and expansion of Islamic art from the 7th to the 15th century. Topics
include the cultural and political exchange and conflict between Muslims and Christians;
religious concerns and the artistic forms created to meet them; the importance of the book in
Muslim culture; the distinctions between religious and secular art; and the appropriation of
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reflected in art from past epochs to modern times. Examples traced range from politician to
musician, from the fine arts to television. Student reports on individual topics.

4380. Seminar in World Art. Specific topics for investigation will be chosen by the instructor.

4386 (CFB 3386). Patrons and Collectors. A social history of art from the point of view of its
consumers. Examines art patronage and collecting from antiquity to the present, with emphasis
on the modern period.

4101, 4201, 4301. Undergraduate Majors Directed Studies and Tutorials.

4111, 4211, 4311 Undergraduate Museum Internships.

CINEMA-TELEVISION
Associate Professor: Rick Worland, Chair

Associate Professors: David Sedman, Pamela Elder, Sean Griffin, 
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2301. Film and Video Aesthetics. Introduction to the fundamental visual and audio techniques
used in cinema and television to convey meaning and mood. Careful analysis of selected films,
sequences, and TV shows. Required of all majors.

2304. Basic Video and Audio Production. Practical training in the fundamentals of video and
audio production techniques, including various exercises and hands-on demonstrations. Re-
quired of all majors.

2332. American Popular Film. An in-depth examination of specific aspects of the American
popular cinema, focusing upon questions of popular culture and ideology, of the historical
development of styles and genres, and of the impact of the Hollywood film industry. Specific
topics and films will vary from term to term.

2344. History of Animated Film. Provides a critical and historical overview of the development
of the animated film from its origins in the 19th century to the present.

2351. International Film History. Provides an overview of the development of the cinema as a
technology, as an art form, as an industry, and as a social institution beginning with the origins
of the medium and tracing its major movements and configurations up to the present.

2352. American Film History. An overview of U.S. film history from the silent period to the
present day. Emphasis on the genres, directors, cinematic techniques, and industrial factors
that advanced the art of Hollywood and independent filmmakers.

2353. American Television History. Focus on the history of American television with an
emphasis on the industrial and sociocultural aspects of the medium’s development. Issues of
race, gender, class, genre, sexuality, and national identity will be studied in the context of
significant television shows of the past and present.

2354. Basic Screenwriting. Teaches the basic skills required for both fiction and nonfiction
screenwriting, and includes such topics as research methods, script preparation, differences in
script formats, verbal-to-visual style, and the uses of music, effects, pacing, and rhythm.

2356. Writing the Fiction Script. Instructs the student in the development of short and feature-
length fictional screenplays. Prerequisite: CTV 2354.

2360. The Black Experience in Cinema-TV. Students will incorporate readings, screenings,
lectures, and discussion to examine how the motion picture and television industry presented
both unfeeling caricatures and accurate self-expressions of black culture from 1895 to the
present, how negative stereotypes and idealized challenges to those stereotypes were repre-
sented in film and TV, how black artists were included and excluded in the creation of modern
mass media, and how cultural representation in the media affects our perceptions of racial
issues.

2364. History of Cinema-TV Comedy. Survey of the development of comedy in film and
television, with an emphasis on a historical examination of comic films and TV shows and a
theoretical analysis of the phenomena of humor and laughter.

2384. War on Film. An intensive examination of the period of the Second World War. Con-
structed around the cinematic records provided by newsreels, training films, propaganda films,
and wartime documentaries.

3300. Film/TV Genres. Examines questions of genre pertinent to film and/or television by
focusing on various generic forms and their history. The specific genres under consideration
will vary from term to term.

3304. History of Documentary Film/TV. An overview of the development of the documentary
mode in cinema and television, offering a survey of the nonfiction film and video provided by
newsreels, training films, propaganda movies, wartime documentaries, and “reality” TV.

3306. Documentary Film-Video Production. Advanced level course in documentary film-
video production, including both conceptual and practical study. Through writing, shooting
and editing, individually or in groups, students will create nonfiction productions in 16mm
film and video formats. Prerequisite: CTV 2304.

3308. Non-Linear Editing. Focuses on the techniques of nonlinear editing and digital post-
production in the media world. Students learn the craft and art of editing by using professional
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through group critique. The film festival process will be navigated as students prepare press
kits for their projects and begin submitting their work to festivals. Students develop their
resume and business card and compile a demo reel of their work. Industry guest speakers and
field trips to local facilities expose students to the extensive career opportunities available
within the film business. Prequisite: CTV 3355

4353. Film-Television Theory (formerly CCCN 4353 Film Theory). Provides an overview of
major theoretical writings on the cinema and television (including the work of theorists such
as André Bazin, Sergei Eisenstein, Rudolf Arnheim, Laura Mulvey, and Christian Metz) and
demonstrates the application of various analytical approaches to specific films and TV pro-
grams. Prerequisites: CTV 2301, 2351.

5110, 5210, 5310, 5311. Directed Study. Independent study under the direction of a faculty







312 Meadows School of the Arts

In addition to major coursework in the division, Corporate Communications and
Public Affairs students must complete a liberal arts or fine arts minor, which excludes
journalism and advertising. Determination of the minor should be considered care-
fully and should enhance and broaden the student’s learning experience at SMU
beyond the major. In keeping with the recommendations of the American Communi-
cation Association, the Public Relations Society of America’s Task Force on Under-
graduate Education, and the standards of the Accrediting Council for Education in
Journalism and Mass Communications, students should select minors that emphasize
the liberal arts. No more than 36 percent of a student’s total hours of study (SMU and
transfer credit hours) may be in any combination of communications courses includ-
ing CCPA-designated coursework. CCPA students must work closely with their
academic adviser to ensure compliance with these standards. Students seeking to
double major or minor in another communications-related field may need to complete
more than the minimum 122 total hours required for graduation.

Majors may elect as part of their senior studies to pursue either a general CCPA
curriculum or a specialized course of study or “track” within the division. The
division currently offers three course tracks that emphasize specialized studies in
Corporate Communications, Nonprofit Management, or Public Affairs.

Students are encouraged to participate in service-learning opportunities and
make important career connections through supervised internships with Dallas-area
businesses.

To find more information about the Corporate Communications and Public Af-
fairs degree program, please visit www.meadows.smu.edu/ccpa.

Admission
In addition to those requirements of the University and of the Meadows School of

the Arts, undergraduate students planning to major or minor in Corporate Commu-
nications and Public Affairs must complete: ENGL 1301 and 1302 with a minimum
grade of C and an average GPA of 2.75, a math fundamentals course (STAT 1301 is
recommended), and nine hours of CCPA core coursework (CCPA 2300, CCPA
2327, and CCPA 2308). Students must earn a grade of C or better in each of these
six core courses before a major or minor may be declared. A minimum GPA of 2.75
is required in these 18 hours of core coursework before a student will be accepted
and classified a CCPA major or minor. A core course may be repeated no more than
once in order to meet requirements to declare CCPA as a major or minor.

Special Requirements
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CCPA 3310 Crisis Management
CCPA 3321 International Communication
CCPA 3341 Intercultural Communication
CCPA 3345 Persuasion
CCPA 3350 Integrated Marketing Communication
CCPA 3360 Management Communication
CCPA 3380 Nonprofit Communication
CCPA 3382 Advanced Communication Skills
CCPA 3385 Strategic Writing for the Nonprofit
CCPA 4327 Argumentation and Advocacy
CCPA 4328 Media Convergence
CCPA 4345 Media and Politics
CCPA 4350 Public Opinion, The Press and Public Policy
CCPA 4375 Honors Thesis in Communication Theory
CCPA 4385 Technology and Strategic Communication
CCPA 4386 Financial Communication
CCPA 5301-4 T
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3352. Strategic Writing II. This experiential course combines intensive writing with practical
application as students find a client, create a media plan to reach the client’s goals, and then
produce a final media kit that includes writing such as backgrounders, news releases, feature
stories, fact sheets, newsletters, brochures, and biographies. Prerequisite: CCPA 2308.

3360. Management Communication. This course emphasizes the role that communication
plays in recruiting and selecting project team members, motivating employees, and under-
standing how to make a project team productive. Prerequisites: CCPA 2308.

3365. Organizational Communication. This course explores the role of communication in key
organizational processes in both corporate and nonprofit settings. Students will examine the
multiple approaches to organizing and their implications for human communication. Prereq-
uisite: CCPA 2308.

3375. Strategic Communication Research.










